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Interest Groups

= Any veluntary association that seeks to
publicly promote and create advantages
for its cause.
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Popularity of Interest Groups

= Many kinds of “cleavages” in the country

= Constitution provides access to
government

s Committee process, halls of congress,
congressional offices, etc.

= Political parties are weak



Two Types of I.G.’s

1. Institutional interests: an interest group
that represents other organizations
s Chamber of Commerce
s Business firms: General Motors
s [rade of governmental associations

m Concerns: bread and butter issues of
concern to their clients



Two Types of |.G.’s (cont.)

2. Membership Interests
s NAACP, Christian Coalition, Sierra Club

= Social, business, professional, veterans,
charitable

m Religious, political, civic groups — more likely
to join

s Greater sense of political efficacy, civic duty.
seems to explain tendency to join civil groups



Incentives to Join

= 1) Solidary Incentives:
s Sense of pleasure, status, or companionship
In joining
m Service-oriented organizations

s EX: League of Women Voters, NAACP, Rotary,
Parent-Teacher Association



= 2) Material Incentives:
= money, discounts, group purchasing, ‘things",
SEIFVICES
= 3) Purposeful Incentives: goal/purpose of
organization

m Passion, sense of civic duty, bring lawsuits,
research



Explaining the Rise of I.G.’s

s Broad economic developments create new
Interests, redefine old interests

m Broadcasting of TV/Radio
= [nternet revolution

s Government Policy — wars create veterans
(demand benefits)

= WWidely shared demand for change in
social or political order

m Strong leadership in social movements

s MLK Jr., Jerry Falwell




Problem of Membership

= More affluent are more likely to join and
be active

s Business/professional groups more
numerous and better financed

= Minority groups are under funded and
supported



Activities of Interest Groups

= SuU
Im

oply. credible information — most
portant tactic

Key values: honesty, integrity, trust

s Destroy a legislator — Swilit Boat Veterans
s [he use of "52/'s”

527 = cannot specifically endorse a political
candidate for election, re-election


http://www.c-spanvideo.org/program/183127-1
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Mojave Result

m Desert Protection Act

s Created the largest national park in the U.S.

s One million acres larger. than Yellowstone
National Park

s Passed with fifty amendments
Increased access to off-road vehicles
Expanded military testing
Continued livestock grazing
Maintained hunting opportunities




Money and PACs

s Campaign finance reform of 1973 — two

effec

(S
s Restricted amount I.G.'s can give to politicians

s Legal for corporations and unions to create
PACs (regulated)

m Citizens United: prohibited the government
from restricting independent political
expenditures by corporations and unions.



CAMPAIGN MONEY FLOW

"HARD" MONEY

"SOFT" MONEY

FEC Ragu@s & Limits

(for the express purpose of electing or defeating candidates)

(for advocacy groups)

527 Groups
Products of loophole in Section 527
of Internal Revenue Code;
subject to IRS only

527s can set up PACs

America Coming Together, America
Votes, Grassroots Democrats,
League of Conservation Voters,
Media Fund, MoveOn, SEIU, Sierra
Club, Voices for Working Families,
etc.

501(c) Groups

non-profit "social welfare" orgs that

may engage in political activities, so
long as these activities are not the

primary purpose of the organization

voter education 501(c)(3)
GOTV drives 501(c)(4)

Center for American Progress,
Progressive Donor Network

Non-Federal Groups

Voter mobilization efforts
and advocacy issue ads
that often criticize or tout a
candidate's record just
before an election in a not-
so-subtle effort to influence
the election's outcome. 501
(c) groups and 527 groups
may raise non-federal
funds

INDIVIDUAL DONORS PACs
Political Action Committees
hard money advocacy group
FEC Business American Bankers Assoc., Nat. Assoc. of
B R { & Realtors, Nat. Baer Whol Assoc., etc.
VISA Limits AFL-CIO, Amer. Fed. of Teachers,Laborers
mgg'ﬁ";‘"‘ ; 1007 | jnjon, SEIU, Teamsters Union, efc.
linton Obama - contrh It \deciogical | AC1BIUe. America Coming Togetner, EMILY's
207M A $337M 91cal | |jst, MoveOn, NARAL. NAA, etc.
Congressional [ Obama's Hope Fund, Clinton's HILLPAC, etc.
Leadership | (supposed to be shut down during primars
(not connected t ;Evp.. trade assoc., lanor
FEC Regulations & Limits Noncammied [om )
donations over $200 are itemized;
$2300 contribution limit Clinton Obama \l\
§1.28M $1,570 \
\
FEC
Regulations
& Limits
$5000 contrib.
limit
\
ll|\||
7 1\
Bundlers \
a lobbying technique \
2ople who funnel money to campaigns by collecting :.
housands, and even millions, of dollars from other *
people for political influence. Spotty disclosure
SRR S N
Corporate CEOs T “FEC Reaulations
Profezsnonal Assoc. | = Bundierid # on EECHagaiaiions CANDIDATE'S
Political Parties s Nuner il CAMP
Lobbyists Hen Fom punec. are itemized; LN
ledge Fund Managers y, $2300 contribution §
dependently Wealthy limit
Special Interest PACs have $5000
PACs, etc. contrib. limit
# bundlers $3$ | # lobbyist bundlers
Clinton 322 $208M 22
Obama 552 $337M 14
T S S S TR EP S

Candldate
Selt-ﬂnancln g

Obama

Clinton
$13m

corporations,
unions,
foreign Interests

Clinton Y Obama
S11M A S2.4M

urces: Opensecrets.org, WhiteHouseForSale.org (Bundiers and Mega-Donors)

/]
FEC Regulations & Limits
initial $2300

Mega-Donors via

. Y
s s

other committees
including national

"party building
activities" P, e
issue advocacy -

voter registration S

(excluding
state)

Top 5 Organizations Giving Money

Las Vegas Sands

Service Employees International Union
Soros Fund Management

Oak Spring Farms Lic

----~"| Shangri-La Entertainment

$20,691,1 36'
$4,750,000
$3,480,000
$3,350,000
$3,343,576

Top 5 Individuals Giving Money

George Soros (New York, NY)
Steven Bing (Los Angeles, CA)
Sheldon Adelson (Las Vegas, NV)
Fred Godley (Cornelius, NC)
Donald Sussman (St. Thomas, V1)

$4,500,000
$3,350,000

$3,343,576
$1,100,000
$1,000,000

Top 5 Committees Receiving Money ‘

and state
committees

Joint Fundraising

Committees p—
Wealthy can donate [ 4o oion
$70,000+ on behalf of

nominees' campaigns

GOPAC

Service Employees International Union
America Votes

American Solutions Winning the Future
The Fund for America

$15,840,802
$12,094,770
$10,973,588
$10,895,000

$7,276,854

@ 2008 HillarySupporters.com. All Rights Reserved.




The "Revolving Door”

= Promise of future jobs to officials — does
this lead to corruption?

= Past jobs affect current policy
s Example: Haliburton (Cheney)
s Open Secrets: “Featured Revolver”



Regulating Interest Groups

= Protection by the 1t Amendment —

s 1995 act provided a broad definition of
lobbying

s Requires reports twice a year, client names,
expenditures, issues, etc.

= No enforcement agency.

= [ax-exempt, nonprofit organizations cannot
receive federal grants if they lobby



Controlling Lobbying

= Provide free campaign commercials

= Limit spending, or limit lobbying
dltogether

s Use only government money.: for
campaigns

s Create instant access to donor
contributions on the web

= Ban all forms of “soft money”



The End!

s [hat’s it, we're done...now study for the
AP Exam®©



